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INTRODUCTION

ACI Chapters and the ACI Chapter Activities Department continue to make strides throughout
the year. We continue to be always advancing.

Highlights include:

« Over 40 in-person and virtual Chapter Talks with expanded reach to our
international chapters;

+ Leadership Webinar Series focusing on operational issues;

« Sponsorships for the World of Concrete Chapter Networking event;

» Fourth Excellence in Concrete Construction Awards technical presentations;

« Sponsorship opportunities for the Excellence in Concrete Construction Awards totaling
over 18,000;

« $19,000 in self-nominations for the Excellence in Concrete Construction awards;

+ And so much more!

We will continue to provide an overview of how chapters answered questions on the annual
report. If you have any questions, please do not hesitate to contact Denesha.Price@concrete.org.

Sincerely,

Denesha Price, Chapter Activities Coordinator



mailto:Denesha.Price%40concrete.org?subject=

FROM THE ACI PRESIDENT

I’m Maria Juenger, current president of ACI. Outside of my role at ACI, | have
the privilege of being a professor at The University of Texas at Austin.

| want to begin by thanking each of you—our chapter leaders, members, and
volunteers—for the passion, dedication, and local leadership you bring to ACI.
Chapters are the lifeblood of our organization. You are on the ground, building
connections, driving innovation, and delivering ACI’s mission where it matters
most: in the communities and regions where concrete shapes the world.

The past year has shown us how strong our chapters are. Whether through your technical
programs, outreach to students and young professionals, or your support of certification and
education initiatives, you have proven that the chapter network is essential to ACI’s continued
success. And | want you to know that ACl is here to support you.

During the recent 2025 Spring ACI Concrete Convention in Toronto, ON, Canada, we started

to unveil ACI's new Strategic Plan, which truly is a roadmap designed to advance knowledge,
foster innovation, and lead the future of concrete in an evolving global landscape. The refreshed
strategic plan was developed to ensure the institute remains adaptable, effective, and aligned
with the needs of members and the global concrete community. With direct ties to our Chapters,
the plan outlines five primary goals to guide ACI’s initiatives over the coming years: advance
expertise, disseminate knowledge, engage globally, advance resiliency and sustainability, and
enhance the ACI experience.

ACl invites all members, partners, and stakeholders to explore the full strategic plan and join in
shaping the future of concrete. The plan can be found on the ACI website at AClstrategicplan.org.

As we look ahead, our goals are ambitious but achievable because of your efforts. We continue
expanding our global reach, strengthening our commitment to sustainability and innovation, and
investing in the next generation of concrete professionals. Your local work—organizing events,
engaging with universities, or promoting new certifications—directly contributes to ACI’s vision
and mission.

| also want to take this opportunity to encourage you to stay connected with ACI headquarters.
We want to hear your ideas, your challenges, and your successes. We can develop tools and
resources that make your work easier and more impactful. Whether it’s access to speakers,
digital content, or support for local initiatives, we’re committed to being your partner in growth.

Lastly, if you want to learn more about ACI and its chapters or how you can get involved, visit
concrete.org. In addition to the benefits you receive from membership in your local chapter,
ACI provides chapter members with local member benefits such as a digital subscription to
Concrete International magazine, three ACI University on-demand courses, and more.

Thank you again for your commitment to excellence and for everything you do to advance ACI’s
mission. Let’s continue working together to lead the concrete industry into a more resilient future.

Thank you again for the opportunity, and I look forward to seeing you soon.
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ACI STRATEGIC PLAN

Our Future | Vision

ACI envisions a future where our stakeholders have the knowledge and skills necessary to use concrete effectively

in a changing world.

Our Business | Mission

ACIl advances knowledge of concrete and its use.

Our Community | Stakeholders

ACI serves a diverse global community of stakeholders who rely on our expertise, services, and products.

Our Values | We Strive For

- Benefit to society

« Credibility

. Consensus

+ Respect

« Personal and professional growth

Our Strategic Goals

ACI will use its resources and expertise to provide leadership in the effective use of concrete and foster awareness

through communication and stakeholder engagement.

Our focus will be:

ADVANCE EXPERTISE

« Continuously improve and expand concrete
knowledge.

« Catalyze industry innovation and progress.

« Be nimble and adaptive.

DISSEMINATE KNOWLEDGE

« Convey expertise through documents and outreach.

- Educate on the benefits and applications of
concrete.
« Expand certification programs.

ENGAGE GLOBALLY

« Expand in key international locations.

« Provide ACI documents in other languages and
customize them where appropriate.

- Increase international participation in ACI.

ADVANCE RESILIENCY AND

SUSTAINABILITY

« Actively define concrete resiliency and sustainability.

« Support stakeholders in achieving resiliency and
sustainability.

. Be responsible stewards of our world, to benefit
future generations.

ENHANCE THE ACI EXPERIENCE

- Deliver engaging, valuable membership
experiences.

« Attract, engage, and support young members.

« Foster a vibrant, inclusive community.



CHAPTERS IN GOOD STANDING

Abu Dhabi

Abu Dhabi - UAE
ACI CR

Alaska

Alberta
Argentina
Arizona
Arkansas
Atlantic
Bangladesh
British Columbia
Carolinas

Central & Southern Mexico

Central Florida
Central New York
Central Ohio
Central Texas
China

Concrete Industry Board of New York City

Eastern New York

Eastern Pennsylvania & Delaware

Ecuador
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Egypt

Egypt

Florida First Coast
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Greater Michigan
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Italy
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Kurdistan

Kuwait

Las Vegas
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Minnesota Concrete Council
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New England
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Northeast Mexico
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Ontario
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Pakistan

Paris
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Philippines
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Puerto Rico
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Republic of Colombia
Rocky Mountain
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San Diego Intl
Singapore

South Florida
South Texas
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Southern California
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Turkey

Virginia
Washington

West Michigan
Western Indonesia
Wisconsin



CHAPTER STATISTICS

Average Membership Did your chapter employ full or part-time paid staff?
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Did your chapter provide financial support for an officer
to attend Chapter Leadership Training at AClI headquarters?
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Yes No

Did your chapter provide financial support for an
officer to attend a Chapter Roundtable at ACI Convention?
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Did your chapter provide financial support for an
officer to attend an International Chapter Roundtable
(conducted by ACI Headquarters)?
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Did your chapter conduct any local advocacy
activities/efforts to aid in the adoption of ACI codes?
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Did your chapter host an event specifically targeted
for Younger Members?
(ACI defines Younger Members as members under the age of 35)
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Did the chapter conduct or co-host a
local/regional student competition?
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Did your chapter regularly publish a newsletter
(electronic or printed)?
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Did your chapter actively maintain
any social media platforms?
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Did your chapter fund/offer any student Scholarships?

No
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Did your chapter fund/offer any student Fellowships?
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Is your chapter an authorized
ACI Certification Sponsoring Group?

Yes No
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Did your chapter have an INDIVIDUAL AWARDS
program (an award to acknowledge an individual’s
contribution to the chapter, and/or local industry)?
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Did your chapter have a PROJECT AWARDS program
(an award program to acknowledge
concrete construction projects)?
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Did your chapter sponsor the ACI Excellence in
Concrete Construction Awards Gala?
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